


Strengths Weaknesses

« Proximity to the U 5. « Negative Publicity in U.5. media
Variety of Experiences - Lack of Awareness
- Government Supported - Negative Reputation

Th reafs

« Growth in Biodiversity/Ecotourism Competition from “Safer” Destination

« Growth in Culture = Natural Disasters/Disease

- Main Destination for Business Travel

Economic Recessions
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Key Issues

e Negative Perceptions

e Lack of Awareness
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Advantage

e Range of Experiences

e “‘Adventure with Ease”’
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Primary Target

Meet the Millers-Family Adventurers

e Ages 35-44

e 2 or more children

e HH: $75,000 +

e reserved and conservative

e Believe they are courageous and daring
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Secondary Target

Meet Mark and Karen-Getaway Seekers

e Ages 25-34

e Married with no children
e HH:>$100,000
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Opinion leaders
Believe they are creative and inventive
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guru | insider

They Came. They Ate. They Blogged. Ioad bloggers are the
cowboys of the culinary writing world, armed with insatiable appetites

and the ability to broadcast their views with the click of a mouse. Meet

the fastest online hands in the east. By AMY MA

JOEL (marketmaniia.com)
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beach J.mlurucﬂl; as well as Fouvis
an easily planned vacation with you
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&) Expedia

mwcation Packages Hotels Cars Flights Cruises Thingsto Do Deals Rewards Mobile

x ﬂ [ = G Over 325,000

Flights Hotels  Flight + Hotel Cars Cruises ThingstoDo Hotels worldwide

Flight + Hotel  Flight + Hotel + Car  Flight + Car Hotel + Car

Flying from Flying to

Departing Returning Rooms Adults (18+)  Children (0-17)
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My Trips
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MEDIA AND PR TIMELINE
December 1, 2015- December 1, 2016

January February March Aprll August September October November




Vel ler thanks you for listening

Any questions?



